Criteria Remarks and Explanations Code Examples Comments Example Links Explained Simply

Success Criteria, LEVEL A

Guideline 1.1

Text Alternatives: Provide text alternatives for any non-text content

1.1 Non-text Content (Level A) ~Images, form image buttons, and image map hot spots have _ Images Tmages [0 ing Guideline 1.1: Text i This rule is about making sure that anything shown as an image or
appropriate, equivalent alternative text. \g src="image.jpg" alt="description of image"> Decoration, Formatting, Invisible: If non-text content is pure decoration, is ps org/ WAI/WCAG22/L sound also has a way to be understood in words. For example, if

ng sre="image.jpg" alt=""> image for decoration only used only for visual formatting, or is not presented to users, then it is. alternatives there’s a picture that gives information, you should include short

- Images that do not convey content, are decorative, or implemented in a way that it can be ignored by assistive fechnolo text explaining what it shows. A “cart” icon should say “Cart” or
container content that is already conveyed in text are given Complex Images mages that do not convey information and are used purely for decorative How to write good alt text Shopping Cart” so someone using a screen reader knows what it
empty alternative text (alt=") or implemented CSS <img sre="image jpg" alt="Bar chart showing monthly and purposes should be assigned empty, or null, alt atribute values. - itha does. If an image just looks nice and doesn't add meaning, you can

total visitors for the first quarter 2022 for sites 1 to 3

backgrounds. All linked images have descriptive alternative
text.

Form buttons
<label for="firstname">First name:</label>
<input type="text" name="firstname" id="firstname"><br>

- Equivalent alternatives to complex images are provided in
context or on a separate linked page.

- Form buttons have a descriptive value.

bscribe" id="subscribe"

<input type="checkbox" name="s

- Embedded multimedia is identified via accessible text el for -

(b e G s <label for="subscribe">Subscribe to newsletter</label>

- Frames and iframes are appriately titled Iframe
<iframe src="" id="testiframe" name="testiframe" title="
advertisement">

Form
<label for=""> must match <id

Iframe
Try to offer a <noframes> example containing links to the iffame pages.
Frames should be avoided wherever possible.

‘Good Alt Text

Add alt text all non-decorative images.

Keep it short and descriptive, like a tweet.

Don’t include “image of” or “photo of".

Leave alt text blank if the image is purely decorative
I's not necessary to add text in the Title field.

Tourists pose for pictures
while touching the foot of
the John Harvard Statue.

Images
hitps://www.w3.org/WAlutorials/images

Forms
https://svww.w3.org/WAU/tutorials/forms/labels!

" mark it as decorative so assistive tools skip it. The goal is that no

important information is lost if someone can' see or hear the
original content.

Guideline 1.2
Time-based Media: Provide alternatives for time-based media

- A transcript of relevant content is provided for non-live audio-
only (audio podeasts, MP3 files, etc.)

1.2.1 Prerecorded Audio-only and Video-only (Level A)

- A transeript or audio description of relevant content is provided
for non-live video-only, unless the video is decorative.

- Synchronized caption
videos, etc.).

1.2.2 Captions (Prerecorded) (Level A) are provided for non-live video (YouTube

1.2

- A transeript or audio deseription is provided for non-live video.
(OTE: Only required if there is relevant visual content that s not

presented in the audio.

1.2.3 Audio Description or Media Alternative (Prerecorded) (Level
A

Note: If the audio or video is designated as an alternative to web content (e.
g..an audio or sign language version of a web page, for example), then the
‘web content itself serves as the alternative.

Level AAA introduces sign language and captions for live audio/video.
Most states and agencies don't produce their own video but might still be
responsible for captions on 3rd party video,

Transcripts
For multimedia, a transcript can also help users who can neither hear the
audio nor see the video. Beyond the spoken words, a transcript should
include descriptions of important audio information (like laughter) and
visual information (such as someone entering the room). Transcripts help
deaf/blind users interact with content using refreshable Braille devices

In order to be optimally accessible to users with auditory disabilities, web
multimedia should include both synchronized captions and a transcript.

Audio Descriptions
Visual content within multimedia must be described via audio in order for
the multimedia to be optimally accessible to users with visual disabilities.

Audio descriptions help users with visual disabilities perceive content that
is presented only visually, and are necessary for WCAG 2 Level AA
conformance. On television, this is often called Descriptive Video Servi
(DVS). Typically, a narrator describes the visual-only content in the
multimedia. Audio descriptions can be provided with the primary video, or
in another audio track, or via an alternate version of the video that includes
audio descriptions.

Understanding Guideline 1.2: Time-based Media

p org/ WAI/WCAG22/L
based-media

Making Audio and Video Media Accessible
hitps://www.w3.org/ WAl/media/av/

hitps:/
prerecorded
hitps://www.wuhcag.com/audio-only-video-only-
prerecorded

TFyour content includes sound or video with no dialogue, you need
10 provide another way for people to get the same information. For
an audio clip like a recorded announcement, offer a written
transcript. For a silent video that shows important actions or visuals,
include a short description of what happens. The idea is that
someone who can't see or hear the media still knows what's being
shared

Example: If you post a short video showing how to assemble a product
with no narration, include a short text explanation or captions describing
the steps

When a video includes people talking or other important sounds,
captions make sure viewers who can't hear the audio still
understand what's going on. Captions show the spoken words and
any key sounds, like music or laughter, as on-screen text, They're
different from subtitles because they also describe sounds.

Example: If a training video includes a person speaking and background
applause, the captions might show both the spoken words and notes like
“[applause]” or “[music playing].*

This rule helps people who can't see what's happening in a video.
An audio description is a short narration added between the regular
dialogue to describe important visual details—like actions. scene
changes, or on-screen text. It fills in what someone would miss if
they could only hear the audio

Example: In a training video, if the instructor silently demonstrates how
1o tighten a bolt, the audio description might say, “She uses a wrench to
tighten the bolt until it's secure.”

Guideline 1.3
Adaptable: Create content that can be presented in different ways (for example simpler layout) without losing information or structure




